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not form a sub-marketing centre among its neighbour-
ing villages. In other words, the town as the centre
of the marketing area is able, owing to the ease of
water transport and the institution of the agent boats,
to collect from and distribute to its tributary villages
without any need for intermediate stoppage of the
movement of the goods. Within the area, there are
several dozens of villages dependent on the town but
independent of each other. These villages, which are
occupied in similar work and produce similar goods,
find little need for trade with one another. Thus the
unit of Hsiang, standing between the marketing area
and the village, has no economic basis. The same is
true from the point of view of kinship relations,
Although inter-village marriage is popular, there is
no sign that those villages included in the same Hsiang,
are preferred to those outside.

Linguistically the name Kaihsienkung in daily speech
refers strictly to the village alone. It seems ridiculous
to the local people to say that the neighbouring village
is a part of Kaihsienkung. Their obstinacy in this is
not unreasonable. The change means a great deal to
the people* Some people told me," If the neighbour-
ing villages are part of Kaihsienkung, then the lake
that belongs to Kaihsienkung people will be shared by
the people of the neighbouring villages. But of course
this cannot be permitted,"

At present the increasing prestige and economic
function of the silk reform movement, and the adminis-
trative status of the head of the Hsiang, which both
have their head offices in this village, have drawn
together the villages around it. I noticed that people
from other villages, not limited to those of the same
Hsiang, visited the village more frequently than